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THE 18TH CHINA (FUZHOU) INTERNATIONAL
FISHERIES EXPO
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Ranks Second in the World in Terms of Scale of the Fisheries Exhibition.

ExXmSaiitENEFEVEIVRS

Approved by the Ministry of Commerce of China.

RIFUFBAMEREfFmiEES

An Internationally Branded Exhibition that has Obtained UFI Certification.

ESmEiR:72000m?

Exhibition area; 72,000 m’

FE5:80000 A

Number of buyers: 80,000

1tYV£%:1200+

Number of Exhibitors: 1,200+
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Exhibits Scope
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All kinds of aquatic (Marine)

products /
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. KEE, EBRE. THISm
All Types of Aquatic (Marine) Products:Frozen, chilled, live, and dried products
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Series of Deeply Processed Aquatic Food Products:Prepared and seasoned foods, canned
foods, prefabricated and convenience foods, instant and snack foods; surimi and fish paste
products, etc.
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A series of processed aquatic
food products
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Equipment and facilities for
processing, storage and
transportation of aquatic

products /
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Aquatic Product Processing, Storage, and Transportation Equipment and Facilities:Processing
and packaging equipment, weighing and testing equipment, freezing and refrigeration equip-
ment and facilities, cold chain logistics equipment and facilities
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Frozen/chilled meats, quick-frozen poultry, deeply processed poultry products, organ-
Ic/quick-frozen vegetables, various edible fungi, compound seasonings such as cooking olls, as
well as chain catering enterprises engaged in ingredient production businesses, etc.
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Catering ingredients series
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Deep-sea natural products, fishing catch processing and packaging equipment, deep-sea fish-
Ing vessel manufacturing and propulsion systems, automated and intelligent fishing gear, In-
telligent fish school detection and tracking technology, Beidou navigation and intelligent mon-
Itoring systems, etc.
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Dlsta nt-water fishery
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Modern fishery aquaculture technologies and equipment, artificial intelligence, informatiza-

F+)H

Aquaculture tion construction and operational services, aquatic feed and seedlings, fish medicines and

water quality management
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International Exhibitors
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MNEZERFMX T 1200+ ZEWHEZSE,

FIFE has attracted sources from 80 industrial belts in China, as well as nearly 1200 enterprises from
30 countries and regions, including Ecuador, USA, Indonesia, Vietham, Thailand, South Korea, Russia,

Pakistan, Canada, Norway, and more, to participate.
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Building a National Centralized Display Platform for the Aquatic Products Source Industry Belt

=9
AEAKBSERERES /LT
FFIR = B FEZ X Q|ngha|
:_;L):"_EE RIKFIBEEF R TEF
/) ==

gJJJ'\J | Hﬁ —_l-f.ﬁj:tf:‘??kﬁ Fr"l U= ffﬁ'f‘__;_jfl_ijﬁ- ﬁ%ﬁ (:K%) Fﬂ.]f-"'ruﬁ
=2l NI e MHEHEXELFK=XETFEF

Xinjiang

7R

Rh SR ra W E‘ZE?LLJ#:I:%%EFiLE Shandong
RaseMEmkarxET v Wal+ESEErugrlmm |
B DE D Em ?J<I_ =N &aFEr AT EI RRxLLESFE s

M tEE R FRE FREmAOXEEFRE
“‘fﬁiﬁﬁa‘z AEEXERE T EECEREEE
W EER WisiBssiar- I B SRS taFRE
REEEMS W AFRE W BiEseika BimE el r=ily
B DEFEYHB S mERIN L wE

'JJ'I‘

S

i+

RFILR AR @IS A h?ﬂ
st e Ll
Hmjtlﬁ ;ﬁ" ".FI" "+'$H'-
eI b | | =
ETRIFRIE LS R TS IE e FRIEFm )_‘_ E
IEWAEESE =S Y= T e Guangdong
J"'JI‘@; KRl Ml R fM%Bﬁ"ﬁE%IE!;ﬁW%FlLE
e e T R etaana
REEBTEBERRELE B DI /I
DS F=ie=7) & 8Tl ol LB = s - Nl .
(k. i) (Bi8. RHEBRE) F%EET%FLF% Sichuan
LI R g e a5 i} 1 -

KL Eirseall =il

Guangx
TN KEEFRIE ACER SRR L s
ltissiEasFE R332 STl |
RUKkamEs~ I CEERKEFIAT X

Phi e iE & R EMNfaFREr - GELT (AR KRR FRE
PN AIEFEEE BN BN T ER T
LEZIEEFESINI =T %}J NRILKREFEEE~
lyaBi =y =g 27 R | N =2t T= | == B | e = 3=y et = 91 20| e V| 2

L AL Al




ANgXI

=k

Halnan

=311

Hellongjiang

17

AR

iHﬁE

KSR
Liaoning emmsesmeis
iR FEr
A B Z R FEE T
1SR 8 SRR\
KiEEFRE
B RS FEEFErF T

oA SRR
PR T R AT A TR

=2y AR )Vl |

S

'-U-i'

E B aR F e Feiar -\
ﬁﬁflﬂ Z mmﬂ{% < %&EFJ.LE

Bl A X KA EE L

73 PR A R EE AR IE S

1+
Jl+

e I BB Rl

HJA%%%F‘E

kLﬁ
K& EiEFFEE T

J'C t‘ﬁ&j tﬁﬁﬁﬁﬁiﬁf‘rﬂf

R Tra Al

+

IJJ+

P

&

T Iﬁ[ﬁtﬁﬁyﬁfﬁfﬂ_-—*@f

i:r

M

&

N DR AVAY o= T e

al:

£33 ki) == |
BB G228 JRZIKE
R A
M E TR

RlsILBKEASFE T BEE XK ERFTEF s
=i )EenEsERE W EMNNE T OMBEEEREIWX
! I‘I@m =&=UF FRErT ) e s B N =z b=t s | o)
amssaEal= ?-;Jﬁ;.@amx%%%ﬂ@%ﬁé*
e I“@“@ﬁtﬁ’%&i&%&ﬁ?ﬂ@ N RMED EBIFEMEEZOX
m\ SMNAFSAaRasFFE X . E‘IEE‘E:"%EHEHLJ‘ B FREX
_ RN ERGFEE I ERXE I EEL RS2 E R AERA
Jlangsu PSS = T )
Eﬁ II
o Zhejlang
EINETEERTEFET  ENairmlmT
y — miNEaz X fEatEtFFE
%E@ i ’ﬁkﬁﬁ %EFJLF% $E|J|‘| (l_r- ) ilmr-:;%" *’Eﬂ‘_b,
it 1 T REJE GBI T & TR &SR0 L=l
J BRIRERIIE WERE %ﬁ@ﬁa BSRAEX
_ mmﬂ%%ﬁ?wﬁﬂi @HE%EM%E
g ?a,'a%_ﬁﬁ%‘%%?ﬂ oy e S P =T
| e | BTSSR EUR  FEmERRTAER
K 4 e s BHEHBNERAABAFEX
%ﬂﬁmmﬁ ?Eh%fﬂﬁ%EFiLF
Pog | | . B
L7
Jlang><| T ... @
%BBE?EIJ%EFF‘L% .
- R 4
.
FEBIES
X EXIMPEEE S R XS e N FREr s
IEEZIEBMmEESFE  EEAREKNFEFE T
=Lhxima e FFE~ A pYA=VmtsiazEa =T sy
Ba?kfﬁiﬂi%EFiLﬁ BOZ4EaInIT =
pSIEIL AN Y] ) | |3 ENEtEEF=Er T
Bra R X FRE T psTeal = = Tl |
EraRm R B FRE T psTEay =N | | S S el e | A o




HETRSEX, R=SXKUP

Target High-quality Buyers and Enhance the Effectiveness

EXBERXBRNRERX KT At

Exhibition Areas of Interest to Purchasers Proportion of Purchasers by Industry

Aquaculture Area » — Aquaculture Farmers T
Equipment and Packaging = siimn " Ei m:a rea FEF | | oo, | Others :
Materials Area . 7.8% Bl X Import and Export Trading Companies | 4.8% D (2GR
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10.3%

Hotels/Restaurants

Prepared Aquatic Product Area | 5.4%
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Supply Chain Service Providers

Buyers Geographical Distribution

51.6%
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East China South China Central China North China International Southwest China Northwest China

STFIAF

Industry Association
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SEE 100+ = ARG IS ST

Achieved Strategic Partnerships with over 100 Business
Associations Nationwide

W ohwi FRALET

MALAYSLA-CHINA CHAMBER OF COMMERCE

JEA

&AM A R a4

e eyl ml il DaFERredh & Covilel & 5 ik Thim

=F

D,

O\

EEMTENITENS
A P Ly Bl

CLZEE

i DRADEEOER ﬂ

\

‘ﬁ,, Jiﬁuh‘%*- JFr#-ﬁ.{#é-

WE OO P Pl L e e B gl ol e

LLETHS s e 7 il

)y g, ] e 8 ]

aRtL, /\
AN 1
C3 kS y )%
e JNSCSH

PR o e by

se18 VIP RN

VIP Buyers Across All Channels

AT i

&

LA B AEBs S fFRins

FICIA

- AEENTEEEOEE

-"L‘-!-l——

, BFRAD FeRlifr

428 509 1 4
B IRTH KA - BRI KA E &
22 Duze  Preas

N Bt CROWNE PLAZA 9

: IHG BFAE INTERCONTINENTAL.

BELE LM FUZHOU RIVERSIDE aneXnag
EsaheENE Y

— ﬂ-
v ﬁ| ‘. o VEAGE %2
anguar 0 AR 1E .
Je 4 j{./,F \~ QRT-MM et FHABE ‘“-E“t”rﬂ sk XAV R T
/ﬁ" / aHNE 4 & INZONE B.UT Mart

®
= ! .-:F . k>
(Chsaa=h Walmart >,< T Eg} [ o @ IF ?/é'
oA 1 (=F R
, 27N S i ct‘. / Since 2013
ARETIEFOOK & 0 4 et b ) % & 2EEE
: FINTFIN E
i.l: W* ;LEHE XIrX®EHE Ugrant ZHUJIYIBAI METEEET e E——
..ﬂ ae
O EhE oo®ss

&

xE 5y
) RS

FRR

IO OE N EEE QT3 AEE gg;ﬁ -
(@) CCT  mn® o ) fe
FRIENRIDE T 71\ 3= — O ZHIJIANHAOW
ﬁ@ﬂq}ﬁ ¢ CHENLT ST I E e
-H 5 i = = i
v 2% iC 2 i capast ABA @@Jﬂﬁaﬂ '% SEE B W

EX FVE

LA B8RRI, HERAD fialifF



TR BX S+ SkalLIEHET]1 7=

Endorsed by Top-Tier Media | Highly Recommended by Leading Influencers

REEEIPREBEMEH N ERmE (CCTV-4), Fitett, Fireem, ARBIR. PEFER, R RESRERFERLFIFE

PRI AAY R E RIS,

It will receive coverage from multiple state-level media outlets and news platforms, including CCTV-4 (Chinese International
Channel), Xinhua News Agency, Xinhuanet, People's Daily, China News Service etc.

RREWSPNEFNE (CCTV-4) , BRERET S SRENENRE

CCTV-4 (Chinese International Channel) provided high-quality news coverage.
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FIFE attracted over 30 top-tier MCN agencies and e-commerce
brands, and dominated TikTok China Fuzhou Trending List,

becoming the most digitally engaging aquaculture expo in the
region.
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Booth price

ﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂ

SInE(¥12000/9m°

Premium booth: USD3000 /9 m’

I ERR(I¥9800/9m’

Standard booth: USD2000/9 m

Yeith¥980/m’

Raw Space: USD200 / m
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BAIFiE: 0591-88018843
Booth Booking

SEE: 0591-87822709
Visit

EIRE1E: 0591-87883126

Media Cooperation
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